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Intel gets inside the Whitney for this art exhibif

Ai‘t muscums used to he g
chore. From the froideur
of the front desk o the profis-
sional suspicion of the guards,
sou'd  never feel  weleome,
Things have chaneed a bit in
the 00=. Thanks to peppy gift
stoves and conceplual artists
whose work takes no more
than 15 seconds to “wet” the
corridors are full of teens, the
habyv-<lmy crowd  and  mint-
sieking seniors.

And thanks to technolopy,
to o blockbuster show
should be even more like a
stroll through  the Mall of
America very soon,

aong

Intel. our friendly diversified
chip manuficturing giant, has
s name all over *The Ameri-
can - Century,” part two  of
which (1950 through 1999)
opens today at the Whitney
Muscunt of Ameriean Art,

It's o Best-Of kind of <how,
and with evervthing from Jas-

per John's “Boring Flags™ Lo
Kiki Smith's “Tale™ (a wux
woman) its as American as
apple pie. Intel's contribution,
as well as a chunk of cash, is
to supply five tablet PCs which
are an improvement on the
audio guides that are now so
popular.

The tablets ave still bheing
tested, but they are hasieally
rugged, Sopound  Taptops  on
\\hwh vou can see video clips
of the artists at work (Polleck,
dripping).

Intel spokesman Ralph Bond,
a techie who majored in art
history, suvs they need to he
lighter and not run from the
hard drive: 1 think in about
18 mouths the information will
be automatically  downloaded
on - a fast, wireless network
from servers buried in the
walls”

One thing he's Jearned  af-
ready: the tablet has to show o
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big “PLEASE LOOK AT TUHE

ARTWORK” sign during most
ol the narration,  otherwise
people just stare at Lthe sereen
in=tead of the originals.

Another troty great thing is
the  website,  wwwartmu-
scum.net. A< owell as letting
you view sculplures such as
Jeff Koonss chrome “Rabbil"
in 3-D and encrally learn as
mueh as if vou hourhe the eof
fee table hook, there's a wreatl
feature that lets vou build
your own tour online and send

your friends to it. You pick out

your favorite  exhibits,  add
your comments, and it appears
as e customzed site, with all

the art in correct date order,
Since a picture I8 worth a
thovu=and words, [ created one

Just {or vou, dear reader, Go 1o
W W artmusceum.net and
under tours type in: Joseph

Gallivan's Tour,

About.com has had a bright
idea: blow a chunk of its man-
keting budget on taking cvery-
bodv to Las Vega<. And \\h_\
not? A million bucks doesn't

huy a lot of billhoards these
days, and  ceveryhody  loves
Vegas, (IUs America's No. |

travel destination.)

Ahout.com, you'll reeall, is
the New York-based Internct
dircetory that used to be called
The Mining Company, It has
670 real live guides around the
world to maintain expert sites
on whatever subject you can
think up. Knitting? They got
it? Preemaney? It their busi-
et site. Amateur  pornoura-
phy? Yes vos yps.

Guides po through o Vaveck
“haot camp” to make sure they
know their subject, can write,
and are not flakes, then got a
monthly stipend (about ‘}\3 H)\
plus a cut of ad vevenues.
Aceording  to John Caplan,
About.com’s 29-vear-ald <enior
VP of marketing, one of them
s pulling down S10.000 4
month but he wouldn't say
who

The point of the Sin City
beano — dubbed the Red Ball,
after the lovo — is to introduce
the fans to the guides. Some
450 of these guides are flving
in from as far away as Korea
and Tsracl to put on a day af
presentations.

“Were an online hrand cele-
brating humanity in an olfline
way,” explains Caplan, “We've
all  about  finding  thinues
quickly and jovfully.”
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